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Advertising that sells in Russia!

I YOU, OR YOUR CLIENTS, ARE COMING TO RUSSIA
to establish a presence, take part in an exhibition, make a

presentation or just on a recce visit, you will be helped enormously by
advertising & marketing adapted to this tricky market.

We, Mekka Advertising, can help vou. Our agency is a fusion of West-
ern advertising, PR & marketing expertise with local knowledge. We
bridge the gap between Western and Russian markets. Depend on it!

Mekka, a pioneer in Russian advertising

We are a Russian & la carte
agency set up by a man with
30 years of experience in
advertising, PR & marketing,
We are unigue in Maoscow's
advertising scene. (Sco
overleaf.)

Our philosophy

We hate dogmng, except for
one - analysis. Our siyle is
thorough marketing analysis
of ench segment, cach com-
pany, each product. It enables
us to produce tor our clients
advertising that sclls,
Well, with a wee bit of talent,
of course!

Our upproach is cross-
cultural. We worked for the
LIS, market, but we excell at
adapting advercising o the

m:%&kn

uniqua half-European—
half-Asiatic culture of Rus-
sin, Winetoan Churahill de-
seribed it as a riddle wrapped
in & mystery inside an enigma,
And “enigmotic' resulta ia
exactly what Westerners get
when they simply translace
their marketing and ad-
vertising to Russia, Many
waste money, time, and effort,

For Russia
everything has bo be

painstakingly raworked!

Our experience
¥e have produced hun-
dreda of ads, brochures & fi-
ers, profiles, press-releases,
editorials, dealer & tender
packages, exhihition materi-
als, in Russian and English.
(Some are attached.)

Among aur elients have
been: Xerox, Canon, Minolta,

Mirosoll, DEC, Motorola,
Bull/Zenith, Barron America,
MATO; on the consumer side =
Mars, Interflora, Diplom-15,
Marcadet Mobilier,

And we're damn good at
business-to-business and
cansumer advertising alike,
Owr forte is ade and pack-
ages for wholesalers &
dealers, a class by itself,

Web-sites in Russian
Russian-language Web-
business ia quile tricky, We
have an excellent team of
copywriters, technicians, and
Web-mastere at your service,

We seek cooperation

with 'ﬂ'n!nm
agencies

advertisers

WE#—_ITGIIEEE
advertising media




A glimpse of advertising in Russia

By Alexander REPIEY

ﬁ €"llﬂllll advertising

ie right in the middle of its growing
pains. At the moment it is domi-
nated by designers who are more
concemed with “sel=expressivn,™
contests, and pageantry. Copywrit-
ing is & thing almost inheard of in
Russia.

Overall, the quality of Russian
advertising, including adaptations
of Western materials, is bad.

Bt miore and more Russinn ad=-
vertisers begin to be dissatisfied
with their advertising dollars gen—
erating no sales, Agencles have al-
riculy hagun lnnging hasiness. To
survive, Russian advertising indus—
try has to learn to produce profes—
alonol seling advertising.

I am sure, it willl

Some history

:"n 1914 the |.|:r|.-|'||| Fale ol Humﬂm-
ecanormy wus higher than that of the
Urited Stntes, Bussinn industrisliss and
cieichanla aere o prod matek to theis lar-
sipn courtarpuris, Aeed Husilan adveetising
wik [airky achennced . Browsing throogh the
vellonel pugen of old Russlan aewspapers
ardd mapgnrices one comes ocross Toclastc

specicnerd, Gke the advertisement of the

HECPABHEHHAR
PAGHHOBARA

e s
ol il o e e -
[ A= i o
a maer Hws

rowan yecka (1913) i the paciare beow,
Fisagian businens journals of the perad car-
red pood editodals an varicos agpects ol
u||'.'|.'||ui:||:.

ARer the Belehewik revelution there
wrg 0 whort-lived reonlssance ol morket
eecooey in the 1920, remembered by ad.
werllali histarione tor Wladimis Muoyak-
|""'|I|:|"I|' I“'ll‘if |L'FH1._-"I|| ild Il-rl (a1 = 1] 'J:|I"
unreadable by barely lieisie post-revali-
tivnary meblic,

aome advertising lingered on for a
while, then it vanighed freen Rusdan lite foe
|||.'|.".r|.-\.|| s |-|.' .'l\.'p..l.lllﬂl ai ofieE ol lll-' "'.i..
lnimies™ al the capitalist svaier, Esen noe
the Hussien readersltip. it seems, is atill o
hit suspicicus of ads, sewing themn as wea.

H'Il-i.

The 197Ca & 19804

The caly sdvertising ageney of ncte in
thesie days sus Vieshtoreelama (o Ras-
wan abbireviation lor J'.l-."l'iﬁ-'l frane advertiv-
gl o funey and wawieldy inatiatan an-
der the Ministry of Foreign Trade that
produced ods in foeeign loguoges for the
ceasiellotion o toreips-trode coganizaticns

||'| 1'.-'{Fr|. I||:':'|I‘.'| ] .:H'Hull'l :-l'l"f'lil.-ll.':.l'lH
there aa Eaplah-language copprwniler, there
wis na litersture an adverbising, ne courses,
o conlacts wiln Western mll.'rrl:;;inq in-
dustzies, o cathing, Thowe were the days
of the Iron Curiain,

P erestrocha

Ohvermight Russie Tound isell in 0 oes
wywiem, al which it kad had abeclineby ne
iden. “The early private businesses were ex-
L ||r|]- ||||||'.'.i'|lrI .JI.'F'I'I_l' avvlvrl i Taam-
VNG feed ke Rissian madhel alaiviiig
for Wenem procdios,

Enrly agl agencies were vel more prms-
tive, mostly set ua by o coaple of guvs with

[T S H TR B |||i|||r|:|| ST AT ||[ I||i|||.|;~ ar"!-

2

verthalng, Their "odvertising” wne (ond

moat of 1t el is] arty 2nd urselling.

Quality
a]m quality of sdvertidng n Hussa is

exiremely bad foe o reasons. For oooe
thing, Busion advenisen doo't bave the
slightest idea ol what gocd adventisng is

zbouz: lar the other, Russisn sdveriining
agente [meluging those she man Moscow
Eranchea ol YWealern chasn ugeacics) buyve

neither mining ror experience i she e

FAet-dlirectordéls

l'u'i|1,|||||_|.' all nprncis view rri'.-'r'rlil.::lp i
an exercme (0 deslgn aed grapike ana, Poe
freasionals call this disenzse of-direcioafis, The
dleceuse woevened with the coming al faney
graphical ramputer pacrkspe, ahich enahle o
shird-rate designer 10 get a moiley back-
gronind, revered] texl of sther tncks w4 mal-
ter ol secooeds 1o make his product .. b
Litely uncenzable, [Same sxampes are given

O AR -:|-:|

E-'#Fﬁ;ﬂ-ﬂé!‘:’w

YWhen we were ealablighing our 2oency
we wenl oul looking for copyperiters, A
foand ooee! MWL al ane prosperous agency
valunteered that the market didn't need
copypatiog and selliog advertivng & pen-
eral 1 ds wimply hapny with Sareey pics
wires,” He could not well, bowever, who
wan sipposed 1o supaly selling adversing
when the mardee waukd want il

Al wa copywriting 1 6 craft prectically
|||'.||r|-r-| --I' st Rllll'iul.'l |||-|-'II-::'|.'". TIII'::' _iull.
elan 't uecesstamd that in the fnal anzhsis i
is the eopy shot sells, T|Il'rt' beelicve thai
iheir tssk w simply o “beacitly™ sith alien
umnecessery graalical FHils some fext pro-

vidkal Dy wlienis

FEEEEEEEEEEENEENRN

FENEEEREER



A glimpse of advertising in Russia
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A pot—pourri of Russian computer ads

This i how they advertive high technologies in Russia. Pretty specimens, aren't they? True, they are nol

meant for reading,,, and lw“irug for that motler. But, who caresl
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Wht livtke copwriting they hove to de Their "adds” are oflen & wase of the  has traditionally coneeniesied o eoelling
is gereraly relegated to underpaic ex-jour.  client's mooey, Scene are quite wice.. even and punctuaticn with no attentian paid o
nalsmts ||Llr-\.-||.i-\.|.'_- innecent of |||n||'..:|.iu-i | wacn hanl al wpmide diewn, {Goe slave) ayle and compasltion, Therelare, i ol

noverisicg. Even then it i mostly absou Arather problem sith copyeriting 8 imin o Fussian capyariter you bave to stat

ihiaking up some slogans, that language training st Rusion schoals oo scroich.
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A warming 1o forcign adiedisses wie
covtee fo Fussio: 1L s oaly ol your penl that
vou shocld try ared have your adverts “rus-
ailied” i o marter ol houre, 10 eay appear
& Farmidshle ok even linposticalls.

With its host of salises and prefines,
ant Idlamace fowrishes, Russiac 5 oes-
Lr|-|r.|r'|:|- coleefil in Fetai. O the ather
hand: (oY ite words are genemlly leoger
thar, oy, in Eagishy (2) s word-foeming
powes [5 fairly by (o) oiay wonds, espe-
cially in high technclogios, can only be
transkated tnto Russion using two lives or
g, hie &ll mokes Russian diffieul for ad-
verising, eepecially “trunalated,”

c,_%fl’.‘l}ﬂhﬂ'
Some iplemaboral companies come to

Hussin with slogons unbeoslaiebls oto

Fuesian. Examplen are galore.

ggencies
here nre I'|'|.II'hTL1'IlII aF even Lanosance o

firms in Hussin that call themselves adves-
tisioy bgeress, ot of thess shoge ore in
effect desbgn bureaus ar medin inde-
pendents. The farmer concentrate an oy,
husiness carels, slationery, and ather adver-
tising marginalio, The latter assnll compo-
aive prunsniug 1o plice anything anywhere,
Mo wonder that the sord “sdvertismg” has
became allergenic m Hussia.

Clestern agencies
Bams Weaterm BEEnCiee have paiaks-

lisked shops in Russia. Mos affices of
these mpenationsl grandees hove “all the
signs of famous agencies which are
moribund™ [D. Ogiluyl, perfect “minls-
tries of ndvertisicg™ housed in posh alfices.

Ijllj-r_l.l dan't have to bother absait re-
criiting sdverisers in P their warld
wide clents whi ppen aperations in Russin

aimply tall into their laps,

A. Repley, Mekka Advertising

Thev dutitully prsluce roine ared ex.
pensive |||||||||.|'.:nr_1| ol opuses created in
Adsbama, Havada, Yorkshire oo elseshene
- i is suppossd that odverising “guras”
there knom bieter ow o sl tr s Fluasian
nowsewtle or o Bussion shopkeeaer,

Mar Western agencies are busy gm-
ol dubbire Western commercials, %With
funny results scenetimes,

Some Wraein wl ofices o Moscow
ATE TUT I-_._-.- expnla. Belcst of thase coeatures
seem to he exiled by thelr manogements 1o
n bnrerlt Waseow aubpast. Admitedly, not
all of them ore idiots, bt virtwally all of
theen have no adea of the Toassian marikecs,
langange, payvehology, buying habits, and
basiness practices.

Theas cuthee pur g in mimd of infn-
mons Saviet-sivle bureaucracy, Inefficient,

expensive, and,.. “maribund.”

F&hﬂhﬁiﬂf schemes

Ruminog advenlaiog ivdusicy hos Mie-
wented'” a funoy evstem al |:|E]|i|‘.q.:;. with
apace buvers pamieg an the discoumts to
their cuistreners and ane agalher, sametimes
with a markup of 2-3%, Mowt poyments
wre done in cokh,

Thase who dub and ren Western com-
eercinle may banst phoay tumevers of mil.
Lane of dallars

FAdvertioing nsseiations

There nre several still-born badies
called neancintions thal are aald te ke eon-
vemed with adeertising. B don't ads them
for irfrematiansl, edocational and other sevices
oite commonly expects from smocdmions, Even
chn't ask them for brochures. They have aoee.

{Hﬁxkn

Cifenn they sepresent qusi ther chatrea
pnd a deeen ol ther pele WO eabary
|:|ir|.-:|:_'||.|;.

People

&_‘1:! ils renmizsanee several years apo,
Reussinn adverising seems 1o lave been at-
iracticg o wild asscetmens of designen con-
cerned with selforvpreion in graphic ars
(it the customer's experael; prinders who
thisik thar praductsg ads i just an ewsy ol
bacrative additban 1o their pre-peint opera-
tiome; and prychologhls who are basy lit-
tering artelen an advertisiog (psh, how
they like writing theml) with thelr gabble-
dypeah. Unfectunately, it attracin all tea
[ew maresseers and sales experis,

| cftei ghis ba members af the Hisean
acdvertising community the AAAA's bro-
chuee I5.5, Adoedising Agencies, which
tallee ahmii marketiing, sonlysia. I.-EI.iI.'IH:
points, testing, etc, Oh God| How they are
zmazed! The sople ol teir talk is "ol

nnlir_rlll II"HII.B.‘I FHFI.'U," LHIJ LI s H

Trends

?n the eardy dais of new Fossan capilal-
mm, the daya of unsaturated markess and
hupe morkups, opernlom were nol con-
cemied with the quality of their ads.

B that Fussion cnarkets show sgne of
benp sumied, baincss begins ve mpese
mare saphisticated methods, and mare wo-
phisticated advertmig, Russian advertisers
peerny b have poticed at last thel most af thedr
achvertsing callam genemite o buasiness. Even
wane spemie begin 1o talk about "man sclen-
tific apgrach 0 advertsng,”

Aand 1l is ondy a makier af ume when
Russian advernising industry will meet the
higher demands of the markel. Russiz is
rwind o kave Er Ogibries and Richacams.
After all, the intellectual potential of the
nailen 8 very Ligh,

When you come to Russia, that uncharted land, come 1o us,
We won't object to Mekka Advertising becoming a macea for imternational clients.
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